




THE NEW NAMSB 


STARTING in 
October 1996, the 
NEW NAMSB show 
made its debut after 
ten years under license 
to a management 
company. Now firmly 
back, under the 
auspices of the 
National Association 
of Men's Sportswear 
Buyers Inc (NAMSB), 
it is not only the oldest 
show in New York but 
the largest. 


FASHION INTERNATIONAL 
sat down with NAMSB Execu- 
tive Director, Jack Hershlag, to 
find out more about the many 
exciting innovations that are 
currently being implemented 
and their future plans for the 
New NAMSB show. 
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Fl: Tell us a a little about the 
background of the NAMSB 
show. 


JH: At one time, the NAMSB 
Show was the largest in the 
industry. During the ten year 
licensing period, however, the 
show had some decline in size 
and quality. In mid-1996, we 
took the show back, and set up 
our own internal show man- 
agement company. We 
invested a lot in our October 
show, the first under our man- 
agement, and began a 
turnaround with our first 
upturn in space sales since 
1990. We certainly have im- 








MENSWEAR NEWSTAND 


proved the quality of the show 
in terms of the decorations, the 
amenities, the hospitality, and 
special events. We had four 
fashion runway shows in 
October, and we opened our 
doors to other industry activi- 
ties: For instance, The Mother’s 
Day/Father’s Day Council 
used our facilities to announce 
their 1996 Advertising Award 
winners. 


It was very rewarding to find 
that there was a reservoir of 
good will towards NAMSB 
and towards me personally. So 
when the time came for people 
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to listen to our message that 
the show was going to be 
bigger, better, more useful and 
more friendly, by and large 
they believed it. The press and 
the personal response from the 
October show was very good, 
so we’re moving in the right 
direction. 


The interesting thing about 
trade shows now is that the 
push is much greater for qual- 
ity than quantity; so to make 
the move in that “better” 
direction, the NAMSB show 
established ACCESS MEN, 
which is an accessories’ pavil- 
ion that made its debut at the 
January Show with better 
goods ranging from $90-$500. 





Fl: What kind of men’s accesso- 
ries did this showcase? 


JH: Well, certainly accessories 
in terms of jewelry, neckwear, 
belts, leather goods and 
scarves, but ACCESS MEN 
goes beyond that to grooming 
and health products, and home 
accessories. It overlaps a little 
into the better gift area, and 
ranges from watches, 
headwear, and eyewear to gift 
items like paperweights and 
candelabras. 


ACCESS MEN 





THE ACCESS MEN PAVILION 


Fl: Is this a first for the 
NAMSB show? 


JH: Yes, this is the first time 
we ve had an accessories’ 
pavilion. It’s the first time that 
the better end of the men’s 
accessory business has had a 
show of its own, so that’s 
important for us. We'll also 
continue to have special 
events. However, the big 
runway theater we put up for 
the October show didn’t make 
any sense for the January 
show (which is smaller than 
the October or March show). 
For the January show we 
staged THE FASHION CABA- 
RET, which featured a small 
stage, live entertainment, a 
piano, and some live modeling 
or video — or a combination. 
It was a place where people 
had their cappuccino and had 
fun! The Fashion Cabaret was 
comfortable, intimate, enter- 
taining, sophisticated, 
informative, and offered 
multiple performances. 








Fl: Will you feature a similar 
event for the March 1997 shows? 


JH: The March NAMSB will 
showcase Fall ’97 menswear, 
and will have some kind of 
special event to present a fash- 
ion image. It might be what we 
did in October or January ... or it 
may be a whole different concept. 


Fl: Is your exhibitor mix 
changing regarding American 
and overseas manufacturers? 


JH: We're getting both more 
European and domestic manu- 
facturers as we move forward. 
It’s not a tremendous overhaul, 
but the return of the European 
buyer is more dramatic! New 
York has become a very inex- 
pensive place for them to stay 
relative to Europe. As a fashion 
capital and a visiting destina- 
tion, the Europeans are crazy 
about New York ... and it’s 
getting to be a better place 
anyway. 
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ACCESSORIES - 
ON THE UPSWING 


For Spring/Summer and going forward into Fall, 


there is a resurgence of accessories, especially in two 


categories — handbags and shoes. Coming up a 


strong contender is jewelry. In the market and 


at the trade shows, the following resources 


offered some of the most interesting ideas. 


Sportswear designer BILL 
BURNS debuted his accessory 
collection with some of the 
most stylish handbags, silk 
flower pins and silk charmeuse 
scarves. Standouts include 
basket weave Italian straw/ 
nappa leather bags in hobo, 
sling and tote shapes. His 
“basic” camera, bucket and 
hobo bags in chocolate, navy, 
camel and black nappa, feature 
matching bakelite hardware. 
Making his debut in accesso- 
ries is BYRON LARS with a 
wearable and fresh handbag 
collection. Striking are the 
tortoise patent handbags and 
the color blocked sunny patent 
bags with plastic chain 
handles. More casual are his 
wood handled clutch bags in 
brown or bright stripes. LIZ K. 
taps into the season’s denim 
craze. Her denim bags are 
combined with accents of 
matching perforated leather in 
a range of casual styles. THE 
SAK is showing their signature 
hand crocheted nylon bags in 


brilliant hard to resist shades 
of lime, lemon, tangerine, 
ocean and candy apple. More 
understated are the neutrals 
with bamboo hardware and 
the hand crocheted soft paper 
fiber bags with leather handles 
and tortoise button closure. 


LARRY STUART’s shoe collec- 
tion plays up chic antique 






DR. SHOLL/SHOE 


kidskin ballerinas in red, olive 
or brown, tailored alligator 
print sling backs and Prada- 
esque antique kidskin loafers 
in brown or beige. A Fall 97 
must have — the brown suede 
knee high boots with remov- 
able ankle strap. Other Fall 
favorites will come from DR. 
SCHOLL. Important are the 
dark and light wood/leather 
clogs (yes, they’re back), and 
that perennial best seller, the 
classic Dr. Scholl sandal — 
newly updated in patent, 
nubuck, hologram pattern, and 
even a cheetah print! REEBOK 
also updates the classic clog 
for Fall, in leather with a ta- 
pered silhouette platform heel 
and top stitch detailing. Their 
“Free Style Hi Rise” looks like 
a moon boot with its sculpted 
wedge sole and platform heel. 
Colors are either warm brights 
or classic neutrals. 


CHRISTIAN LACROIX’s jew- 
elry is exuberant, colorful and 
bold in scale. The design themes 
are Rainbow and Signature 
Additions. Each offers bold 
gold styles for day, and clear 
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BYRON LARS/HANDBAG 
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certainly have the 
potential to get back to 
the level we were — a 
1,300 booth show! 
And those people are 
still out there. They 
still need a good New 
York menswear show, 
and we are now a very 
good New York mens- 
wear show! 


NEW ENTRANCE TO NAMSB 
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crystal accented gold pieces for 
after dark. An elegant chiseled 
status ID bracelet with logo 
motif and faceted chain links is 
featured in Signature Addi- 
tions; while their Floral 
Ribbons group plays up styl- 
ized flowers with interesting 
grosgrain ribbon detail on a 
wire neck heart pendant, as 
well as heart and cross shaped 
pins and earrings. MARK 
JULIAN is showing vintage 
and limited edition necklaces 
and earrings in hand cut crys- 
tal and art glass from Europe 
and the Orient. Fifty-four inch 
flappers are hand knotted and 
consist of sparkling Austrian 
crystal. Simple crystal strands 
make up classic 16" chokers, 
while braided silver or 
goldtone metal wire versions 
suspend a single crystal drop. 
Delicate handmade jewelry can 
be found at THE LOOM COM- 
PANY where the emphasis is 
on contrasting resin inlaid sea 
glass against pearls. Their 


extensive range includes leaf 
branch earrings, rings with 
detailed inscriptions, pearl 
chokers and more. 


Publisher: 


ANNE KAROL’s hat collection | °°" 


is whimsical and playful. 
Featured are packable, small 
brimmed paglina straws, in 
shades of melon, sea and sand, 
with crinkled organza overlays 
on the crown and organdy 
ribbon bows. Summer garden 
parties call for wide brim 
capelines and ribbon/rose 
trimmed Panamas. MARIELLA 
BURANI also joins in the gar- 
den party theme with her 
debut scarf collection. Featured 
are romantic petite scrolled 
florals on silk georgette in 
bandannas, oversized oblongs 
and hand knotted, fringed 
shawls. SALDARINI's scarf 
collection plays up wood 
blocked floral stripes, sponge 
prints, delicate water color 
florals and animal prints. 
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